| Hello,

Attached, please find the latest Toyota Corporate Communications Key Online Topics Recap, covering the two
il weeks of online consumer-generated content through September 28, 2009. On the second slide, you'll find content
i prepared by analyst Greg Brummerto show drivers of Toyotamentions on Twitter.com during the same time period.

The past two weeks have been moderate-to-robust in overall volumes of online Toyota-brand related buzz,
{i depending on topic. Details within.

i\ Included in this issuance of the Key Online Buzz Topics Recap are updates or new consumer-generated media top-
lines regarding three recent Toyotabrand-related topics:

| 2010 Toyota4Runner Official Debut

it Online consumers react to news that Toyota/NUMMI requests CA money for employee training

it News that Toyotaorders dealership inspection of floor mats in wake of fatal Lexus ES 350 crash spurs additional
-t online buzz

Regards-
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i Joe Colacurcio

i Senior Analyst, Automotive
i Nielsen BuzzMetrics

il The Nielsen Company

1 859.905.4936

i http//www .nielsen.com/
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